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NEWSUPDATE

Pop example can

keep FM in tune

BY CATHY HAYWARD

The FM sector hashad more
hits than Madonna-on
Google thatis. Thatwas Greg
Davies, head of service
developmentat Elementus,
summingupanentertaining
talk yesterday comparing the
FM sectorwith thesinger,
turnedactress and author
over the pastfour decades.

Madonnahas 53.5m hits
and 12.8m Googleimageshits
whilethe phrase facilities
management receives 43.9m
Googlehitsand 76.8m
Googleimages hits, Davies
explained.

Madonna has expanded
her portfolio from heryears
inthe 1970sasadancer,to
become asinger,actress,
author, brand ambassador for
multinational brands suchas
Gap and H&M, children’s
bookauthor andlaterally
charityworker, She has
reinvented herselfwhenever

what she didlooked like it
was becomingstale orless
popular, said Davies.

Inthe same way, the FM
sector has takenadvantage of
recessions whichincreased
outsourcing,increased
legislationand therisein
sustainability toboostits
scopeand recognitionand
becomeasectorworth
between £40bn and £120bn.

“Madonnaisnota
particularlybrilliantauthor,
actress of singer, butinthe

Greg Davies:
FM bigger |
than Madonna

I

words of Bananarama “It’s
ain’twhat youdo, but the way
thatyoudoit,” he said Davies
urging FMsto “haveataleto
tell”.

“Madonnahasachieveda
greatdeal by beingdrivenand
cleveraboutwhatshedidand
howshedidit. Thenext
decadeiswhere FM should
be starting to be recognised
bybusinessasacoreactivity
which can make abig
difference tothe success of
thebusiness.”
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